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SYNOPSIS 
 
As streaming platforms refine 
their pricing strategies and 
content offerings, 
understanding consumer 
sentiment is critical to driving 
growth and retention. This 
study analyzes the US video 
streaming market, tracking key 
trends in consumer demand for 
video services across all 
business models. It evaluates 
shifts in subscription and ad-
supported models, pricing 
sensitivity, churn drivers, and 
bundling and promotional 
efficacy.  
 
The research examines how 
consumers navigate a 
fragmented streaming 
landscape, their willingness to 
pay for multiple services, and 
factors influencing their long-
term loyalty. Additionally, the 
study explores engagement 
trends, the impact of exclusive 
content and original 
programming, and consumer 
demand for interactive and 
personalized experiences, with 
insights into how platforms can 
balance content investment 
with sustainable business 
models. 
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Key questions addressed: 

1. What is the total spending on subscription video services in the US market? 
2. On what platforms are consumers viewing and accessing their content? 
3. How are US households managing streaming in an increasingly fragmented video 

ecosystem? 
4. Why do consumers cancel or switch video services—and what keeps them loyal? 
5. Which bundling features and aggregation models offer the greatest appeal to consumers? 
6. How should streaming platforms adapt their monetization and retention strategies for 

long-term sustainability? 

“As consumer budgets tighten and choice overload intensifies, platforms must simplify value, 
reduce friction, and align content investment with sustainable monetization. The path forward is 
not about offering more services, but about delivering clearer value in fewer, better-optimized 
experiences.” 

— Michael Goodman, Director, Entertainment Research, Parks Associates 
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Video Services Ecosystem 

Pay-TV Definitions and Categorization 

Executive Summary 
• Penetration of All Pay TV & SVOD Services 
• Video Service Subscription Market View  
• Average Monthly Spending on Traditional Pay TV and 

SVOD Among Subscribers  
• Average Monthly Spending on vMVPD and SVOD 

Among Subscribers  
• Top 5 Reasons for Subscribing to a Subscription 

Streaming Service 
• Streaming Video Service Use by Parent Companies  
• Net Promoter Score of Leading SVOD Services: 

Trending 
• Main Reasons for Cancelling Pay-TV Services 
• Main Reasons for Cancelling Streaming Subscription 

Services  
• Ad-Based SVOD Subscription, by Service 
• Top 5 Pain Points with Ad-Based OTT Services  
• Video Subscription Source 
• Preferred Streaming Subscription Aggregator 
• Top 5 Benefits Driving Streaming Bundled Service 

Trends in the Subscription TV and Video Market 
• Penetration of Traditional Pay TV vs. SVOD 
• Penetration of All Pay TV & SVOD Services 
• Overlap in Pay-TV and SVOD Services 
• Use of Streaming Video Services in Past 30 days, by 

Business Model 
• Types of Video Content Typically Watched 
• Average Spending on TV and Video Services Per US 

Internet Household  
• Average Number of Streaming Subscriptions 
• Video Service Subscription Market View  
• Expectations on Household Spending over the Next 6 

Months  
• Expectations on Household Spending Increase over 

the Next 6 Months  

Adoption and Spend on Pay TV 
• Traditional Pay-TV Service Provider Market Share, 

YoY  
• Adoption of vMVPD Service 
• Core vMVPD Services Surveyed 

• Streaming TV and vMVPD Provider Market Share, 
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• Average Spending on Pay-TV Services Per US Internet 
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• Reasons of Subscribing Pay-TV Services 
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• Churn Rates of Top SVOD Services 
• Reasons for Cancelling Streaming Subscription 

Services  
• Churn Rates of Streaming Sports Services 
• Frequency of Missing Live Sports Events Due to 

Subscription Limitations 
• Churn Rates of Streaming Fitness Services  
• Drivers to Reduce Streaming Subscription Service 

Cancellation 

Ad Experience 
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• Trending Use of Basic with Ads Tier for Major SVOD 
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Premium Tier 
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• Pain Points with Ad-Based OTT Services  
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Service by Age of Child 
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