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SYNOPSIS   

 

This consumer research 

study surveyed more than 

1,500 Canadian broadband 

households to assess 

awareness, demand, and 

adoption for connected 

entertainment, smart 

home, energy 

management, and other 

IoT solutions. Analysts 

compare 2017 results to 

data from past surveys, 

including 2016 data, to 

identify trends and 

changing attitudes among 

Canadian connected 

consumers. 

 

   

CONTENTS   

 

 
Executive Summary 

 Industry Insight – Connected Entertainment 

 Industry Insight – Smart Home 

 Key Findings & Market Impact 

CE Device Adoption and Use 

 Consumer Electronic Devices Ownership (2016 - 2017) 

 Adoption of Audio Devices (Q1/17) 

 Ownership of a Connected CE Device (2016 - 2017) 

 Adoption of Connected In-Home Entertainment Devices (Q1/17) 

 Canada: Average Total Numbers of Connected CE Devices Owned Per BB HH 

 Canada: Average # of Specified Connected CE Device Owned Per BB HH 

 Most Used Connected In-Home Entertainment Devices for Accessing Online Content (2016 - 2017) 

0%

40%

80%

Smartphone Home
network
router

Tablet Gaming
console

Smart TV DVR/PVR Streaming
media player

Q1/2016 Q1/2017

Consumer Electronic Devices Ownership
Canadian Broadband Households

© Parks Associates



Connected Consumers in Canada 

 

CONSUMER RESEARCH    TABLE OF CONTENTS 1Q 2017 

 

www.parksassociates.com  |  © Parks Associates  |  sales@parksassociates.com  |  972.490.1113 

CONTENTS   

 PC-to-TV Connections (2016-2017) 

 Most Used Streaming Media Player Brand (Q1/17) 

CE Purchases 

 Computing Device Purchases in Last 12 Months (2014 - 2017) 

 Home Entertainment Device Purchases in Last 12 Months (2014 - 2017) 

 Intention to Purchase Flat Panel TV (2014 - 2017) 

 Likelihood of Purchasing a TV Set with Specified Capabilities (Q1/17) 

 Streaming Media Players: Purchase Factor Importance (Q1/17) 

 Streaming Media Players: Purchase Factor Importance, Cont. (Q1/17) 

 Audio Device Purchases in Past 12 Months (2016 - 2017) 

 Drone & Virtual Reality Headset Purchases in Past 12 Months (Q1/17) 

Mobile Device Usage 

 Mobile Device Adoption (2015 - 2017) 

 Mobile Device Purchases in Last 12 Months (2014 - 2017) 

 Smartphone Brand Market Share by Installed Base (Q1/17) 

 Tablet Brand Market Share by Installed Base (Q1/17) 

 Smartphone Brand Personally Used Most Often by Provider (Q1/17) 

 Smart Watch Brand Share (Q1/17) 

 Smart Watch: Top Ranked Purchase Considerations (Q1/17) 

Intelligent Personal Assistants 

 Use of Personal Assistant Apps (Q1/17) 

 Frequency of Use of Digital Personal Assistant Functions (Q1/17) 

 Appeal of Using Dedicated Personal Assistant to Control Other Devices (Q1/17) 

Home and Mobile Service Adoption in Canada 

 Home Service Subscription (Q1/17) 

 Adoption of Specified Service Bundles (Q1/17) 

 Mobile Phone Service Provider (Q1/17) 

Broadband Services 

 Types of Internet Connection at Home (Q1/17) 

 Broadband Service Provider (Q1/17) 

 Use of Broadband Speed (Q1/17) 



Connected Consumers in Canada 

 

CONSUMER RESEARCH    TABLE OF CONTENTS 1Q 2017 

 

www.parksassociates.com  |  © Parks Associates  |  sales@parksassociates.com  |  972.490.1113 

CONTENTS   

 Perception of Broadband Speed by Broadband Speed (Q1/17) 

 Recent Changes to Broadband Service (Q1/17) 

 Share of Subscribers Switching to Broadband Provider in Previous Year (Q1/17) 

 Reason for Switching to a Different Broadband Provider (Q1/17) 

 Intention to Make Specified Changes to Broadband Service by Provider (Q1/17) 

 Reason for Intending to Switch to a Different Broadband Provider (Q1/17) 

Pay-TV Services 

 Pay-TV Service Provider (Q1/17) 

 Number of Channels in TV Service Package (Q1/17) 

 Adoption of Pay-TV Service Features (2016 - 2017) 

 Online Video Subscription as Part of a Pay-TV Service (2016 - 2017) 

 Use of Online Video Services That Require Pay TV Authentication (Q1/17) 

 Recent Changes to Pay-TV Service (Q1/17) 

 Share of Subscribers Switching to Pay-TV Provider in Previous Year (Q1/17) 

 Intention to Make Specified Changes to TV Service in Next 12 Months (Q1/17) 

 Reason for Considering Downgrading Pay-TV Service (Q1/17) 

 Cord Shaving by Provider (Q1/17) 

 Impact of Online Video Services on Pay-TV Downgrading (Q1/17) 

 Reason for Considering Canceling Pay-TV Service (Q1/17) 

 Cord Cutters as % of Current Pay TV Subscriber Base by Provider (Q1/17) 

 Considerations for Retention of Service Package (Q1/17) 

 Attitudes About Pay-TV Service (Q1/17) 

 Attitudes about the Value of Pay-TV by Provider (Q1/17) 

 Attitudes About Online Video Services and Video Consumption (Q1/17) 

Digital Media Consumption 

 Devices Used to Watch Online Movies and TV Shows (2016 - 2017) 

 Adoption of OTT Subscription Services (Q1/17) 

 Adoption of Top OTT Subscription Services Among Cord Cutters & Cord Shavers (Q1/17) 

 Intention to Subscribe to OTT Services with Specified Contents (Q1/17) 

 Subscribers Canceling OTT Service as % of Current Subscriber Base (Q1/17) 

 Likelihood to Cancel OTT Subscriptions (Q1/17) 

 Use of an OTT Service Paid For by Someone Living Outside of One's Household (Q1/17) 



Connected Consumers in Canada 

 

CONSUMER RESEARCH    TABLE OF CONTENTS 1Q 2017 

 

www.parksassociates.com  |  © Parks Associates  |  sales@parksassociates.com  |  972.490.1113 

CONTENTS   

 Weekly Number of Hours Spent on Digital Media Activities (2016 - 2017) 

 Social Video Content Functions: Frequency of Use (Q1/17) 

 Monthly Expenditure as a Percentile on Additional Digital Media Services (2016 - 2017) 

Home Security Services 

 Home Security System Ownership (2016 - 2017) 

 Average Upfront Fee for Home Security System (2016 - 2017) 

 Average Monthly Expenditure on Professional Monitoring Service by Time of Acquisition (Q1/17) 

 Interactive Professional Monitoring Service Ownership (2015 - 2017) 

 New Professionally Monitored HHs with Interactive Services and Home Control System (Q1/17) 

 Professional Monitoring Service by Provider (2016 - 2017) 

 Use of Professional Monitoring Service with Interactive or Home Control Feature by Provider Type 

(Q1/17) 

 Average Monthly Expenditure on Professional Monitoring Service by Provider Type (Q1/17) 

 Influential Attributes Leading to a Home Security System Purchase for New Customers (2016 - 

2017) 

 Professional Monitoring Service Duration (2016 - 2017) 

 Recent Change to Professional Monitoring Services (Q1/16 - Q1/17) 

 Reason for Professional Monitoring Service Cancellation (2016 - 2017) 

 Previous Professional Monitoring Provider (Q1/17) 

 Net Promoter Score of Home Service Provider (Q1/17) 

Smart Home Systems 

 Home Control System Ownership (2016 - 2017) 

 Payment of Monthly or Annual Fees for a Home Control System (2016 - 2017) 

 Appeal of Smart Home Feature Integration for Home Entertainment Systems (Q1/17) 

 Embedded Controllers as a Desirable Purchase Feature for Smart TV Sets (Q1/17) 

Smart Products 

 Smart Devices: Familiarity, Perceived Value and Affordability (Q1/17) 

 Overall Smart Home Device Ownership (2015 - 2017) 

 Overall Smart Home Device Ownership by Home Size (Q1/17) 

 Smart Home Device Ownership (2016 - 2017) 

 Average Number of Smart Home Devices Owned (Q1/17) 

 Smart Home Device Purchases (Q1/17) 



Connected Consumers in Canada 

 

CONSUMER RESEARCH    TABLE OF CONTENTS 1Q 2017 

 

www.parksassociates.com  |  © Parks Associates  |  sales@parksassociates.com  |  972.490.1113 

CONTENTS   

 Smart Home Device Purchase Type (Q1/17) 

 Method of Acquiring Smart Home Devices (Q1/17) 

 Smart Home Devices: Purchase Channel (Q1/17) 

 Smart Home Devices Installation (Q1/17) 

 Net Promoter Score for Smart Home Devices (Q1/17) 

 Smart Home Devices: Purchase Intentions (Q1/17) 

 Overall Smart Home Device Purchase Intention by Home Size (Q1/17) 

 Alternative Energy Equipment/Vehicle Owners and Intenders (Q1/17) 

The Value of Data 

 Likelihood of Sharing Data with Manufacturer/Service Provider (Q1/17) 

 Willingness to Share Device Data and Control with Energy Providers for Electricity Bill Discount 

(Q1/17) 

 Willingness to Share Device Data for Home Insurance Discount (Q1/17) 

 Attitudes on Data Sharing (Q1/17) 

 Trustworthiness of Company Types to Manage Personal Data (Q1/17) 

 Concerns About Hacking of Smart Products (Q1/17) 

 Actions to Mitigate Privacy and Security Concerns (Q1/17) 

 Mitigation of Privacy/Security Concerns by Demographics (Q1/17) 

 Mitigation of Privacy/Security Concerns by Attitudes about Lifestyle and Technology (Q1/17) 

Technology Adoption by Smart Home Segment 

 Smart Home Segments (Q1/17) 

 Attitudinal Motivations by Smart Home Segment (Q1/17) 

 Overall Smart Home Device Ownership by Smart Home Segment (Q1/17) 

 Interactive Professional Monitoring Service Subscribers by Smart Home Segment (Q1/17) 

Appendix 

 

 



Connected Consumers in Canada 

 

CONSUMER RESEARCH    TABLE OF CONTENTS 1Q 2017 

 

www.parksassociates.com  |  © Parks Associates  |  sales@parksassociates.com  |  972.490.1113 

ATTRIBUTES     

Parks Associates 

15950 N. Dallas Pkwy 

Suite 575 

Dallas TX 75248 

TOLL FREE 800.727.5711  

PHONE 972.490.1113  

FAX 972.490.1133 

parksassociates.com 

sales@parksassociates.com 

 
Number of Slides: 144 

Published by Parks Associates 

 

© 2017 Parks Associates | Dallas, Texas 75248 

 

All rights reserved. No part of this book may be reproduced, in any form or by any means, 

without permission in writing from the publisher. 

 

Printed in the United States of America. 

 

Disclaimer 

Parks Associates has made every reasonable effort to ensure that all information in this report is 

correct. We assume no responsibility for any inadvertent errors. 

 


