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This Smart Product Market Assessment identifies key and emerging players in 
the Bluetooth / wireless tracker (i.e., smart tag) market.  

Other topics include use cases, adoption trends, new developments in smart tag 
technology, key and emerging competitors, a comparison of features offered by 
these players, barriers to adoption, and consumer security and privacy concerns. 

Parks Associates surveys 10,000 U.S broadband households every quarter, with 
additional surveys throughout the year. The survey results represent the national 
demographics for US broadband households, which are 89% of all US households. 
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